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Research 
Summary
Clearpay, a leader in ‘buy now, pay later’ 
(BNPL) services, commissioned Oxford 
Economics to evaluate the economic 
outlook for the fashion and beauty 
industry and to shed light on challenges 
that businesses in the sector will face as 
they transition beyond the pandemic.

This summary highlights the major findings from the 
report from March 2020 to May 2021, including how 
consumers have adopted the use of BNPL and the 
rise of online shopping and how this will continue 
post-pandemic.



Key Findings - 
Summary

● The lockdown significantly accelerated 
the shift to online shopping. 

● This upward trajectory is set to 
continue as consumers enjoy the 
convenience of shopping online. 

● Brits are expected to enter a “Roaring 
20s” era of spending with fashion and 
beauty purchases predicted to 
increase beyond pre-covid levels to the 
tune of £112 billion.

● The pandemic significantly changed the 
way UK shoppers made their purchases.

● Since March 2020, UK shoppers 
increasingly turned away from using 
credit cards, opting for more the 
flexibility of BNPL, which is now the 
second most frequently used form of 
credit for Brits.

● The fashion and beauty sectors have 
bounced back faster than other 
verticals. 

Pandemic accelerates 
changes in consumer 
payment behaviour 

Credit in decline, BNPL on the rise Online sales reign supreme



Pandemic 
accelerates changes 
in consumer 
payment behaviour:
credit in decline, 
BNPL on the rise
The shift from credit cards to BNPL 
providers sped up during the pandemic 
with use of credit cards dropping by a 
quarter and BNPLs taking almost six 
per cent of the market.

● BNPL usage is expected to 
continue to increase its 35% share 
of the European market for 
e-commerce spend, whilst in 
contrast the Credit Card market 
share is expected to level-off. A 
recent report by Global Payments 
forecast that BNPL’s market share 
of e- commerce payments will 
double over the next four years. 

● BNPL has been the second most 
frequently used form of credit by 
UK consumers when purchasing 
fashion and beauty products over 
the past three months.

● Since Clearpay’s launch in the 
UK in 2019, usage among Gen-Zs 
has steadily grown. In July 2020 
alone, there were 125,000 users 
within this demographic, 
equating to 16% of users. 
Millennials, meanwhile, 
accounted for nearly ⅔ of users. 

● The rise in the number of 
consumers adopting BNPL 
through Clearpay underpins 
overall market growth in what is 
a comparably new market.

Key Finding One

Source: Clearpay Data, Oxford Economics Report



BNPL 
on the rise
Since the beginning of the 
pandemic, shoppers 
increasingly turned to BNPL 
services to make purchases. 

This chart shows how BNPL is 
becoming a more popular way to pay, 
and covers March-May 2021.

Share of respondents who have used credit to buy 
fashion and beauty products in the past three months

PERCENT OF RESPONDENTS, WEIGHTED SAMPLE

Source: Oxford Economics/YouGov
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Clearpay’s 
Customer Base 
Grew During the 
Pandemic
During the pandemic, Clearpay’s 
active monthly users rose as 
customers increasingly prefered to 
make purchases with debit cards 
and paying for items in installments, 
rather than rely on credit. 

This chart shows active monthly users 
from July 2019 - May 2021.

Growth in Clearpay’s monthly active UK userbase from July 2019
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Gen Z, Millennials 
Among Top Clearpay 
Shoppers
Clearpay continues to remain 
popular with Millennials and 
Gen Z, as these two generations 
continue to focus on budgeting 
and saving up for purchases. 

This graph shows how much of Clearpay’s 
customer base is made up of these two 
demographics. 

Breaking down the Clearpay UK userbase across age demographic
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Online sales 
reign supreme 

The pandemic and social distancing 
requirements accelerated the shift 
to shopping online by 'three/four 
years in one year' with more than a 
third of consumers now preferring 
to shop online than in a store.

Consumer spending on their 
appearance and wardrobe will 
recover and overtake pre-pandemic 
levels by the end of 2022.

● In the last 12 months, 50% of total 
fashion retail sales occurred online, 
peaking in February of 2021 
(compared to 36% of retail overall)

○ Prior to 2020, the value of online 
sales overall steadily hovered 
around 20%. 

● In June 2021, footwear sales took a 
step up, increasing by 70% compared 
to June of 2020. Comfort and style 
were clearly important to shoppers, as 
the Nike Air Force 1 sneaker was the 
most purchased item by both men 
and women. 

● Nearly half (44%) of respondents 
indicated that they did not expect to 
change their online shopping habits 
once things had gone back to 
normal.

○ Retail sales values grew sharply 
in April 2021, with 
month-on-month growth of 
9.2%, reflecting the easing of 
coronavirus restrictions.

Key Finding Two

We forecast a “Roaring 20s” scenario, where consumer 
spending in the fashion sector will total £76.1 billion, with a 
further £36.5 billion. spent on beauty, totalling £112.6 billion.

Source: Clearpay Data, Oxford Economics Report



Closing 
Statement
Clearpay’s report with 
Oxford Economics found that:

The COVID-19 pandemic 
fundamentally changed the 
spending habits of UK shoppers, 
and these spending patterns will 
continue to evolve in the future 
as we leave life post-lockdown.

Shoppers have 
found that the ease and 
convenience of online 

shopping often trumps 
visiting physical stores, 

and will continue to online 
shop as we transition back 

to normal life.

After 18 months
of challenges during the 

pandemic, shoppers are less 
likely to turn to credit to make 
purchases, and instead prefer 
BNPL services, like Clearpay, to 

help them budget their 
purchases, enabling them to 
spend responsibly and avoid 

the risk of falling into
revolving debt. 



The Research
Clearpay’s Report, undertaken by Oxford Economics, 
included research from three key areas:

Quantitative forecasts for consumer spending on UK 
fashion and beauty over the next 12 months under 
alternative scenarios related to the future path of the 
pandemic and the state of the macroeconomy.

Analysis of responses from a survey of over 2,000 UK 
adults covering topics including personal finances, 
shopping habits in fashion and beauty, and attitudes and 
behaviours related to responsible consumption. The 
survey was run by YouGov using their Omnibus panel¹.

Application of Clearpay’s data from UK customers to dive 
deeper into market trends over the past 12 months.

Appendix

¹All figures, unless otherwise stated, are from YouGov Plc. Total sample size was 2111 adults. 
Fieldwork was undertaken between 21st - 24th May 2021. The survey was carried out online. 
The figures have been weighted and are representative of all UK adults (aged 18+).
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